Lizzard
Branding
“Design is the silent ambassador of your brand.”
— Paul Rand

Branding is not just:
a name
a logo
a product or service
the company or organization

Branding is:
what the organization stands for
a person’s gut feeling about a product,
service, or organization
how your audience perceives you
the promises an organization makes
to its customers and the perceptions,
expectations, and experiences the
customer has as a result

Logo
samples
“Logos are a graphic extension of the internal realities of a company.”
— Saul Bass

Figurative

Abstract
Although loosely
drawn, this mark is
recongizable as the
University of Colorado
Boulder mascot.

Eagles have talons,
and Project Eagle needed
to feel “warm and fuzzy.”
The “O” evokes the circle
of life, rendered in chalk
to symbolize the emphasis
on arts education.

A fork symbolizes
healthy food access,
programs, and
policies. The color
palette ties into the
Healthy Communities
Wyandotte brand.

Bird’s eye view of farm
fields? City blocks? Whatever
the guess, this logo mark
means community gardens.

Family logos

Parent CU Boulder logos
designed by Pentagram Austin

“Design is not just what it looks like and feels like. Design is how it works.”
— Steve Jobs

2016 and 2017 annual highlights
Provided ongoing support for the Rosedale

Erin Stryka

We couldn’t be Rosedale without you!

Executive Director Erin Stryka
Neighbors invited to participate in Fisher
Parks
Planning
Park renovation
project
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Homeowners Association,
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but some
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is yet
playground
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another
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them
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Extremely
Important. All of
multiple funding
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focus,
after residents asked for help
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broken equipment. Fundreally proud of the partnerRosedale Master Plan.

Food access
Only 12% of survey
respondents were part of
ships that came together to
a Rosedale community
work on this common goal;
from 9-11 a.m. at Fisher Park. on July 7 are invited to share
but at67%
of those
their opinions
rosedale.org/
everyone wins whenBusiness
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67% of Rosedalians
said that
Neighbors are invited to
teers for a Community Build
For more
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learn more and give supporting
input
and
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with assistance eating
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People
and
expanding
contact Alissa at alissa@
about the new playground
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wanted
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was attend
Very
rosedale.org
or 913-677-5097.
design on Saturday, existing
July 7
Those who cannot
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or Extremely Important.
Rosedalians could boost voter turnout in primary
election
was too challenging.
by Erin Stryka

Local elections make an
enormous impact on a city,
yet voter turnout rates in
Wyandotte County are very
low. In the primary election
on August 1, 2017, only 18
percent of registered
Wyandotte Countians cast votes.
Voting is one
of a resident's
most effective tools to
make their
voices heard
and improve
their community. Rosedalians

can help ensure a big turnout
in 2018!
This year’s primary election will be held on Tuesday,
August 7 from 7 a.m. to 7 p.m.,
while the general election will
be Tuesday, November 6, from
7 a.m. to 7 p.m. Residents of Wyandotte
County have the
option of voting
by mail, voting
early in person,
or voting on
election day. To
vote by mail, visit
wycovotes.org/
voting-by-mail or

stop by the RDA office for assistance. The last day to apply
to vote by mail is July 27.
Early voting is available at
850 State Ave. beginning July
31 and at 2100 Metropolitan
beginning August 1. Visit
wycovotes.org/voting-early-inperson or call RDA for more
information. Rosedalians are
never shy about making their
opinions known and can ensure their voices are heard by
voting in local elections!
To view a sample ballot,
visit wycovotes.org two weeks
before the election.
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Read inspirational
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21 classrooms
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Interviewed and
conducted program
evaluations with

G E T

Youth programs
63% of people said
programs for youth aged
6-17 and health and
wellness programs are Very
or Extremely Important

ELIZABETH JOHNSTON

by Alissa Workman

12 neighborhood

groups and tenant associations,

Provided ongoing support for the Rosedale Farmers Market, 12
neighborhood groups and tenant associations, 6 community
July 2018
gardens and fruit tree orchards, 3 youth-centered programs
(Girl Scouts, Excellence in Education, Girls on the Run), and 2
Walking School Buses at Rosedale Elementary Schools;

Looking to eat healthier this year?

ing sources for renovation
include: Wyandotte County
Parks Foundation, Neighborhoods Rising Fund, Meet
Me at the Park (a highlycompetitive national award),
and in-kind support from the
Parks Department to assist
with labor, landscaping, signs,
and seating.
The new playspace will
contain features that make
the park more accessible to
individuals of all ages and
abilities, including those with
mobility issues, differing
sensory needs, and more.
This project follows several
other recent community-led
initiatives in Fisher Park,
including the orchard, rainwater gardens, Rozarks Nature
Trail trailhead, and a water
fountain. The UG’s At Large,
District One Commissioner
Melissa Bynum says of the
collaborative project:
"More and more often,
we see that when we work
to improve social and economic conditions throughout

Farmers Market,

2017

This is fake copy for a word count. Provided ongoing support
for the Rosedale Farmers Market, 12 neighborhood groups
and tenant associations, 6 community gardens and fruit tree
orchards, 3 youth-centered programs (Girl Scouts, Excellence
in Education, Girls on the Run), and 2 Walking School Buses
at Rosedale Elementary Schools.

68

17

Welcomed
disc golfers at
the first annual Rosedale Disc
de Triomphe and raised over

$7,000

IN UNRESTRICTED FUNDING
THROUGH THE EVENT

Rosedale
HOMES

Rosedalians report

Broken Traffic Light
573-9522

Abandoned Car
596-3000

Water Main Break
573-9622

Prostitution
596-3000

Wild or Dead Animal
321-1445

Abandoned House
573-8600
Flooded Street
573-8307

Weeds in Yard
573-8600

Drug Dealing
573-6280

Clogged Storm Drain
573-5400

Suspected Arson
Activity
573-5550

Trespasser or
Suspicious Solicitar
596-3000

Polluting/Pouring
Chemicals
321-4803

Rats
573-6705

Broken Street Sign
573-5776
Abandoned Appliance
573-8600
Stray Dog
321-1445

Illegal Fireworks
596-3000

Hazardous Sidewalk
573-5400
Purpose
Liveable Neighborhoods
Task Force is a nonprofit
organization formed
to develop strategies
for building better
neighborhoods. We are
here to:
Identify problems
and seek solutions
by bringing together
neighborhood leaders
and local government
representatives.

Broken Mailbox
800-275-8777
Potholes
573-8307

Belligerant Person
596-3000

Power Line Problems
573-9522

Services
Create working
partnerships that
provide a positive
impact on the livability
of our neighborhoods.
Strive to recommend
programs and
initiatives that will
empower, rebuild
and revitalize our
community.

Monthly informational
meeting
Neighborhood groups
support services
Monthly newsletters
Resource referral for
community, police and
government staff
Training
Liaison between
Unified Government
and neighborhoods

Broken Steet Light
573-9522

Trash and Debris
573-8600

Building Alarm
596-3000

Underage and
Public Drinking
596-3000

Gas Leak
800-794-4780
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Case
Study
Sharing Community in Rosedale

From start to finish
Quick survey

Design criteria
_____________
_____________
_____________
_____________
_____________
_____________
_____________
_____________

Rough concepts

Final two choices

Finished logo

Applications

Standards guide

Wyco

Design criteria: adjectives make images
Sample survey questions:
If SCR was a color, what would it be?
Why?
If SCR was a sandwich, what would it be?
Why?
If SCR was a shoe, what would it be?
Why?
If SCR was a car, what would it be?
Why?

You are (identity and tone)
Homegrown
Healthy
Energetic/active
Supportive
Fluid
Safe
Sturdy/strong
Practical
Welcoming/friendly
Growing/expanding
Advocating/collaborating
Valued/respected
Transforming/growing
Committed
Community-focused
Peaceful

Your look and feel is
Classic/standing the test of time
Blue and green/vibrant
Approachable
Energetic, yet peaceful
Supportive
Nature oriented
Fun/celebrative
Friendly/welcoming
Transforming/growing
Down to Earth/rooted
Team oriented

Initial design concepts

Final design concepts

Final logo

Sharing Community in Rosedale

Logo mark

Graphic Standards Guide

Word mark

Logo Components

The Sharing Community in
Rosedale (SCR) logo is comprised
of two elements: the graphical
“urban garden” logo mark and the
typographic word mark (Avenir
Black and Light).

Logo Options

The preferred and primary logo
usage should always be the color
version (CMYK for print, RGB
for digital). The black and white
logo is used for low-cost printed
publications as well as promotional
items (T-shirts, pins, hats, etc.). The
reverse version should be used
when placed on solid fields of
color. Do not use the color logo on
a color background.

Staging Area

Logo should not be used smaller
than 1.25 inches.
1.25 inches

Top 5

Branding
mistakes
Many businesses fail at developing an emotional connection
due to some common faux-paus.

Not knowing your strengths
What unique attributes set you apart from
the competition? Knowing your strengths and
weaknesses will help you hone in on your true
identity. If you don’t know who you are, how
will anyone else?

Being a people pleaser
You can’t please everyone! Your brand should
not aim to please the entire world. Focus
on the niche of your product or service and
understand your audience.

“If your brand is acceptable to everyone,
it won’t be interesting to anyone.”
— Mike Arauz

Inconsistency
Many times, inconsistency comes into play
when you don’t know your strengths and
you don’t understand your audience. Being
inconsistent with your brand will confuse and
turn off potential consumers.

Visuals are just the beginning
Your brand is not just a logo and business
card. Remember that brand identity is
all-encompassing and includes everything
from customer perception and experience
to look and feel, the tone of communications,
and more.

Not Hiring A Professional
While a logo isn’t everything, your visual
communications are still VERY important!
Be sure to hire professionals that fully
understand your vision and that will
represent your image well.

Source: Entrepreneur magazine

“When you look at a strong
brand, you see a promise.”
— Jim Mullen

For more information, contact:
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Elizabeth C. Johnston
1221 Lawton Lane
Kansas City, KS 66103
913 • 669 • 3244
elizabeth@lizzardbrand.com
lizzardbrand.com

